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AC takes off Down Unde

Ajr Canada was celebrating with some of its part.
ners recenily ax i gears up for the lunch of fs

same plane, direct service to Sydney, Australia, on Dec. 14. Along with good food and good
conversatian, the evening also saw Air Canada and the Awsiralia Tourist Commission (ATC)
joim forces to give away a trip for two bo Austrafia. Seen here, (Ir], ane Rebel Neary of

the ATC; draw winmer, Lisa Delloe of Maritime Trawel; and Air Canada’s Marc Rosenbery.
Oelke, by the way, will wse the prire to send her parenis on a special haliday for their 50th

Anniversary. Now that's mice.

Cheapflights.ca: Vertical
mosaic meets vertical search

LRl second international point
Back in the sprng of this
vear, UK -based, rligl\.[

search and comparison

after the LIS and part of an
internatmong stratégy that
will see Cheapflights going
ghobal over the course of
the next five vears,

specilist, Cheapflig

wrrived

ke famfare iunched

W 'I""'lr'"'

Simce its April launch,
Cheapilights.ca has been
qusethy plying s rrade,

providing Canadians with

with

The Camnasdian sate

became the company’s
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the ability to com pare
fares from archmes, charter
carriers, consolidators,

apgregtors, online

agencies and metasearch
sites. Al last look, the sil
wils receiving over 13 1,(6K)
visitors each month, and
e cosmypany’s Co-founder
and vice-chairman, Hugo
Barge 15 clearly pleased
with the way things have
gone and are going.

“Cavnacka actuiilly has
some pirallels with the
LK i lerms o I|I.'|||_>:

a very confusing travel

Tracking trends

at WTM 2007

TED 1S

Cronwing towrism trends
that ran the ganui from
“dinspora el and

“debauchery” vacations 1o

Halal {Muslim } tourism

and the emergest ot trac-
nons of North Africa were
cited in the opening pres-
entation a1 the World
Travel Market in London
bast week

These were all

mncluded in the Global

Trends Report 2007
Two widely divergemnt

sepments of the travel-

ling, pulsic were hy
ed in the new report by
marked intel

hliglat

ETHE CINT)-
iy Euron Hor |ler-
mational, with a focus

anels af

on the rising dex
basth young, afflue
ernérs and increasingly
flush Mu

The so-called “ new-

wiesl-

IS,

shyle plessure seckers”
are largely
aged between 25 and 34,
warn 17 per-cent of the
Us pross income anid

m ithe LS,

seck 1o extend youthiul
indulgences well into
their fourth decade. They

bk vacat on, for

instance, Groove Crises
for 24-hour partiers in
the Caribbean or to places
like Las Vegsis, where
“what happens in Vegas,
stays in Vegas,”
the Hedonis
Jamaica. Other places that

i ok

resorts in

are sel 1o benefit from
this trend are Buenos
Adres, Cape Town, Vict
nam, Macan, and Dushai.

Iny coanypslete contrasy are

the demands of lslamic
travellers, whose growing
dispasable fm 3

ters. Thise peopl
Ja
and inte the Middle E
region, with Dl
g the I|||'_I:4'\I arrival

ey travelling within

numhers. Some are visca-

troning ifter the H
Mecca on a post-pilgrim-
age holiday, and they

expect dress and Halal

dictary FEGUATETI IS 1

be respecied

TR Fejart
forecasts that the numiser
of inbownd tourists o the
Middle East to grow by
&6 per cent, resching 55
million vis by 2001
s dem ted by the
cortinued number of

I lowrisl visiting
Iragy. Halad toserisim has
the potenitial to devedop
ko one of the maost

51

resilient forms of wourism,”
saisd Parita Chitakeasem,

Adia Pacific/Australasia

travel and tourism man-

ager for Furoamonitor,
She speculated that the

pidtential exists lor g ne

Halul-specific alrline w be
Sor WM e 17

11/28/2007






